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From Time Out : Time Out Kent and Sussex (Time Out Kent Sussex) before purchasing it in order to gage
whether or not it would be worth my time, and all praised Time Out Kent and Sussex (Time Out Kent Sussex):

1 of 1 people found the following review helpful. Not as | hopedBy Jane KuitemsL ots of color photos, but difficult to
plan atrip around your own interests since everything is laid out as "road trips' which include many things. | will
leave it home when | travel .0 of O people found the following review helpful. Helpful and Beautiful By dI prefer guide
books that are overly descriptive and have lots of great photos. This book has both and | will probably buy more Time
Out brand of guide booksin the future. | also say - Skip London, go to Kent!0 of O people found the following review
helpful. Good enoughBy MikeThisis a pretty standard travel guide--nothing special. The maps should be bigger and


http://f3db.com/pub/links.php?id=1846702399

more detailed but, other than that, it's ok.

L ocated about 40 minutes from London by train, in the southeastern corner of England, Kent is known as the Garden
of England. The seaside towns are amajor draw for families, and the iconic White Cliffs of Dover are not to be
missed. There are museums, aguariums and awide array of seaside town activities as well as numerous historic
cathedral cities and country pubs. Sussex islocated directly west of Kent and houses the newest national park, The
South Downs, nature preserves and camping sites. The areais known as a magnet for artists, with numerous castles
and stately homes that are open to the public.

About the AuthorTime Out is a multi-platform media and e-commerce business with a global content distribution
network comprising magazines, online, mobile apps, mobile web and physical presence vialive events and Time Out
Market. With a presence in 107 cities and 39 countries, Time Out seeks to inspire and enable people to experience the
best of acity through curated content around food, drink, music, theatre, art, style, travel and entertainment. By
covering an exciting range of destinations, Time Out Guides help visitors to cities around the world get the most of
their travels.



